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By Gregory Seay 
gseay@HartordBusiness.com 


ith job gains and ris- 
WW ing home sales leading 
Connecticut's econ- 
omy to a firsthalf surge from 
the ill effects of a record cold, 
snowy winter, lawmakers’ hefty 





business and income-tax hikes 
threaten to short-circuit those 
and other gains in the long term, 
economists warn, 

First the good news: The 
state's seasonally adjusted 1,200 
jobs gained in April pushed the 
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Some economists and many business operators fear state budgetsetters’ new $40 billion 
budget will hamper Connecticut's economy. 
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CT benefit corp. law gains early 
traction; Hartford seen as hub 


The coworking space at 
reSET's new Parkville 
offices is available to. 

anyone fora fee, but 
members can get 
unlimited access for $30 
per month ora permanent 
desk for $50 per month, 






interested in promoting social good. 

Connecticut last year joined the now 30 states that have adopted a 
social benefit corporation law, which grants reporting advantages and 
legal protections to investors and boards of directors who consider a busi- 
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FOCUS: TECHNOLOGY 
Wearable Technology 


‘AHartford startup has developed a wearable device 
that aims to improve personal safety. Find out why 

angel investors have already poured nearly $1 milion 
inWearsafe Labs, PG.S 
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Decision 2015 


This week Hartford Business Journal sits down with 
Hartford mayoral candidate Joel Cruz, Je, acty 
councilman and Working Families Party member 
who wants to reconnect the city's neighborhoods 
‘and promote small businesses. PG.3 


Keno Act Il 


‘State lawmakers have once again legalized keno 
Find out what the prospects are forthe bingo-like 
game to actualy getoffthe ground. = PG. 16 


Index 
Executive Profile: PG. 5 
Week in Review: PG. 6 


By Brad Kane ness's community impact, rather than just maximizing shareholder value. Focus: PG. 8 
bkane@HartfordBusiness.com Since Connecticut’s law was enacted in October, 42 companies aie 
have registered as benefit corporations, including 17 on the first day, The List: PG. 10 
ince Connecticut created a new law last year allowing for according to the Connecticut Secretary of the State. erate 


social benefit corporations, adoption of the novel legal status By comparison, Maryland — the first state to adopt a benefit 
has jumped out to a fast start and the Hartford entrepreneur- 


ial community is moving quickly to become a hub for businesses 


Opinion & Commentary: PG. 20 
Continued on page 16 
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KNOW YOUR OPTIONS. 


See eee 


lf you're an AT&T customer, your telecom provider is changing? So we at Cox Business 
would like to take this opportunity to introduce ourselves and invite you to trust us 

as your new provider. We've served the Connecticut area for more than 15 years and 
invested millions in the community along the way. We've earned a history of trust with 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


(1) - Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 ) Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE C re) 


CALL TODAY (866) 791-2044 Me. 


44€mapcode=corporate.© ‘ammuncations, Inc Aleight reserve. 
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Hartford 
native 
Cruz calls 
for tighter 
neighborhood 
connections 


By Brad Kane 
bkane@HartfordBusiness.com 


artford native and current City Coun- 
cilman Joel Cruz, Jr. sees Connecti- 
cut’s Capital City as a whole of both 
downtown and its outlying neighborhoods, 
and he wants to change city government's 
policies to reflect that. 

Born and raised on Capen Street in Hart- 
ford’s North End neighborhood, Cruz wants 
greater connectivity between the city’sneigh- 
borhoods, more promotion of small business, 
and greater communication between major 
entertainment venues. 

Cruz, 35, is amember of the Working Fami- 
lies Party and will face the winners of the Dem- 
ocrat and Republican primaries in the Nov. 3 
general election. He first entered city politicsin 
‘August 2012 when he took over the city council 
seat from departing councilman Luis Cotto. 

An eight-year veteran of the U.S. Marine 
Corps, Cruz joined the military immediately 
after high school, working as Spanish trans- 
lator for the Marines and later asa personnel 
administrator, eventually achieving the rank 
of corporal. Upon his return to Hartford in 
2002, he became an ordained minister. He 
currently works as a family center director 
for Catholic Charities in Hartford. 

Cruz said his decision to run for mayor 
grew out of his desire to continue his com- 
munity service. He currently lives on Exeter 


City Counciiman Joel Cruz, Jr foresees a Hartford where the neighborhoods feed into downtown, creating a melting pat ofthe city's diverse populations. 


with his wife of 13 years, Karla Cruz, and their 
two daughters Lishamarie, 16, and Abigail, 5. 


How would you assess Hartford's cur- 
rent economy? 

Our development services needs to have a 
bigger role in developing and maximizing our 
neighborhoods. I can go back to when I was 
growing up in Hartford, I would be the one 
really supporting the downtown businesses as 
a Hartford resident because things were hap- 
pening in the downtown but also in the neigh- 
borhoods, so Ihad the opportunity to either buy 
within my neighborhood or go to downtown 
Hartford. [know we have concentrated on ‘Let's 
bring people from the outside} which is great 
because we want our Greater Hartford area to 
really [add] to our city’s vibrancy, but we miss 
the point when we don't tap into the 125,000 
people who are already inthe city. Peoplemove 
tothe city because it is easier to get to services, 
so why not maximize our neighborhoods so 
those people can really pour into downtown? 
Our downtown could really beamelting pot for 
the people living in the neighborhoods. 


What are your top two economic devel- 
opment initiatives to improve the city? 

Iwould like toseesomeincentivesand some 
programs to help our small businesses. I have 
been very vocal about really encouraging small 
businesses to hire ex-offenders. Maybe we can 
give them a tax break somewhere. 

‘The otherarea Ireally see us exploringis put- 


Ourmillrate is 74.29, buthomes don't pay [that] 
rate, Residents pay 30.68, so there are already 
brackets and they are very complicated. People 
have their opinions that everyone should pay 
the same mill rate, but that is going to require 
collaboration withthe state delegation because 
itisreally astate issue. If we stay with these dif. 
ferent brackets, let’s create a separate bracket 
for our small businesses. 


What can be done to reduce the 74.29 
mill property tax rate that businesses 
are subjected to? 

We need to have a conversation about the 
fairness in our mill rate, especially the dif- 
ferent brackets. I know they were set up to 
be fair, but we need to re-evaluate that. The 
state delegation has to be included in this 
conversation. I know they have been hesitant 
about eliminating the brackets because they 
don’t trust the city not to raise the rate. It is 
going to require some trust building, having 
candid conversations about the elephant in 
theroom, and making promises we can keep. 


With multiple transportation projects 
in various stages of completion, what is 
your long-term plan for how people will 
move to, from, and around Hartford? 

I was in York, Maine, which is one of my 
favorite places, and they have this system where 
you can rent bikes. I would love to see that hap- 
pening in Hartford. Obviously, we are going to 
have to work on the awareness of bikes being 





share the roads, but we can have a campaign to 
make people aware of that. It could bean agency 
ora company that takes care of those bikes, or 
the Hartford Parking Authority. 

We also need to replace our lighting to 
make it brighter and more energy efficient 
and make our sidewalks better. These are the 
small things that people think don’t make a 
difference, but they do. You ask people why 
they move to West Hartford, and itis not the 
big things, itis the small things. Hartford has 
alot more to offer than West Hartford, but it 
is thesmall things that never materialize that 
don'tallow us to move forward. 


Assess the work of the Capital Region 
Development Authority (CRDA) so far, 
and how would you work with CRDA to 
further improve the city? 

Itrequires collaboration and really being in 
constant communication. I know they've had 
their struggles because the XL Center doesn't 
really generate money, they operate at a wash 
orataloss. One ofthe things that I've looked at 
is'veseen where the XL Center ishavinga gar- 
den show and the convention center is having 
the exact same show on the exact same day. 
You have a little bit of people [at one show], 
and a little bit of people [at the other show}; 
and therereallyis no communication [between 
the venues}. If they communicated, they both 
could have a garden show, but one has it one 
month and another has it another month. That 















Street in the city’s South West neighborhood __ tingsmall businessesina different tax bracket. _ in ourstreets and motorists are going to have to Continued © 
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© Mayoral Race 2015 
‘way, you maximize the crowd you bring in. 


How will you grow the momentum in 
downtown brought by the new housing 
developments and projects like Front 
Street? 

‘That is bringing more businesses to the 
city. Im not just thinking about big business- 
es but small businesses. As I said earlier, we 
need to find more ways to support and pro- 
vide incentives for small businesses and find 
other ways to support them, even in the way 
of licensing and inspection. 


What's your opinion of the Downtown 
North development, including the new 
baseball stadium? 

Atthe beginning, it wasn’tpresented well, 
but from my spot on the council, I couldn't 
look at it from that point of view. My job is 
to untangle that mess and look for ways to 





make it work. People forget that the stadium 
is only $56 million of a $356 million project. 
‘This is an opportunity for us to bring things 
that people feel can bring them to Hartford. 
We are going to have family-friendly events. 


What must Hartford do to attract 
more businesses? 

Tused to work for a health center. I was 
a supervisor for a medical records depart- 
ment, and we always used this term: root- 
cause analysis. It means we need to get at 
the bottom of what is causing a problem. I 
would love for Hartford to look at our educa- 
tion, because that is what brings businesses 
in. Igo back to a trip I took to Seattle, Wash. 
‘The average person in Seattle has a master’s 
degree or more. That is why you have Micro- 
soft, Boeing, Amazon and all these interest- 
ing things happening in its borders. 

In Hartford, 73 percent of our adults from 


the age of 16 and up are functionally illiterate. 
‘Thatmeans they have challenges reading ATM 
machines and filling outjob applications. How 
can we attract when we are not ableto provide 
a workforce? That is important in Hartford. 
Our children are very important to that; we 
have to prepare our kids for college. Also, our 
adult education is not up to par. 


What should happen with the XL Center? 

‘Tobe honest, there has to be better collab- 
oration, now especially with the stadium and 
what is happening at the convention center. 
‘The people running those three things really 
need to besitting at the table together, so they 
can maximize the attendance of their events. 

For the proposed XL Center expansion, lam 
hesitant because we have not been able tomaxi- 
mize what we have now, There has to be a bigger 
effort of promoting and advertising and making 
itrelevantto the people [who live] in this city. Ml 
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Empowering you to make 
smart energy choices 


ENERGY EFFICIENCY 


MEANS BUSINESS. 





Get up to speed on the latest Energize Connecticut efficiency 





solutions for businesses. 


Asa facilities manager, you know your property 
owner doesn’t look to you to just manage their 
building. They rely on you to help them make 
smart decisions that make the most of their 
budgets. Making energy efficiency a priority 
will help you maximize energy cost savings, 
building performance, comfort and indoor 
air quality. 


Whether you're managing a large-scale office 
complex or running a small neighborhood 
coffee shop, Energize Connecticut and 
Eversource can get you up to speed on the 
latest efficiency solutions and incentives. 


Energize Connecticut wants to help you make 
smart energy choices. We can guide you to 


the incentive and rebate solutions that fit your 
projects and can offset your equipment costs. 


From upgrading existing equipment to building 


and outfitting brand-new state-of-the-art 
facilities, energy-saving solutions not only 
save you money up front, they also boost 
your bottom line by reducing operating costs 
for years to come. 


Contractors—Learn about the latest 
energy-efficient technologies and 
building practices to help your clients 
make the most of their budgets. 


Find the latest energy efficiency solutions by calling 877-WISE-USE or 
visiting EnergizeCT.com/businesses 





EVERSSURCE 
ENERGY 


Energize Connecticut—Pragrams ara funded by a charge on customer energy 
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DESIGN BUILDERS GENERAL CONTRACTORS * CONSTRUCTION MANAGERS 


5 Norman Rodriques 


President, Springfield 
Spring Corp. 


SPOTLIGHT ON: AUTOMOTIVE 


Highest education: Bachelor's 
in physical education, Southern 
Connecticut State University, 
1979. 


Executive insights: 

“If you're a business person 
that has built something, 
and you really want it to 
stick around, then offer your 
employees an opportunity 
to participate in that same 
success.” 


Norman Radriques co-owns Springfield Spring Corp, which has ts 
Connecticut operations based in Bristol. 





Valenti Maserati-Fiat | Hartford, Connecticut 


This building entertains two different dealerships. A Fiat 
car dealership and a Maserati dealership. The entire 
building was an interior and exterior renovation project. 
It was a complete renovation with high end finishes, 
‘ACM Panels, and new mechanical systems throughout. 


PDS has been meeti 


Rodriques’ transparency 
harvests employee buy-in 


the needs of the 
construction industry 
since 1965, Our 


By John Stearns 
jsteams@HartfordBusiness.com 


Springfield Spring Corp, recently 

approached an employee inthe com- 
pany’s Bristol plant and fired off questions 
about the business. 

He asked if the employee knew the 
company’s sales projection for the year, 
its profit margin, operating expenses, cost 
of goods sold, and pre-tax income. The 
employee, unfazed, answered yes to all. 

Rodriques then asked if the employee 
ever received a bonus check. He had. Then 
Rodriques asked what the bonus was based 
on. Pre-taxincome, the employee answered. 

Inthebreakroom, Rodriques pointed to 
numbers on the wall showing monthly and 
annual financial measurements and how 
they compare to goals. It's part of the com- 
pany's adherence to open book manage- 
ment, which Rodriques credited with turn- 
ing the company around early last decade. 

“It just didn't save the company, it 
brought me to a different level of manage- 
ment,” said Rodriques, 58, who considers 
himselfa coach. 

Its all about business transparency, 
employees understanding how the busi- 
ness works and their role in its success. It's 
working, Rodriques said. The company has 
grown steadily and employees are awarded 
semi-annual bonuses that can reach 10 to 
20 percent of gross pay, depending on com- 
pany and individual performance. 

Springfield Spring, based in East Long- 
meadow, Mass, makes springs, wire 
forms and fourslide stampings for indus- 
tries that include medical, firearms, light- 
ing, automotive, and industrial controls. 
Bristol hosts the Connecticut division. 

In 10 years practicing open book man- 
agement, the company hasmet or exceeded 
sales expectations, growing from $3.2 mil- 
lion in sales to a goal of $9.3 million this 
year, Rodriques said. The company, with 28 
employees in Bristol, is growing its campus 
thismonth, leasing a5,000 square-foot build- 
ing next door for medical manufacturing. 

Getting here wasn't easy. While the 
outgoing Rodriques had a gift for sales 
when he joined the company in 1986, 
he didn't fully understand Springfield 
Spring's financials until after he and Tina 
Malley bought the business in 2000, Mal- 
ley joined the company in 1990 as office 


N orman Rodriques, president of 








manager to modernize its systems. 

After 9/11, sales slipped, the com- 
pany was floundering, and bankers were 
concerned. Then, Rodriques stumbled 
on a book about Jack Stack’s open book 
management. He learned he had to run 
the company from a position of financial 
astuteness. He read all he could about 
accounting, hired a consultant, and devel- 
oped a business plan. 

By 2005, open book management was 
inplace. He recommends it for owners who 
want to stimulate employees and help their 
business, but they must commit toit, he said. 

“Show ‘em how this organism, this 
thing we call the business, show ‘em how 
yousurvive,” he said. “Allow themto help” 

Malley has been instrumental getting 
the company where it is, he said. 

“She's the other half of my success 
story,’ Rodriques said. “I could not have 
done this without her” 

‘They run the business as equals. Mal- 
ley, vice president, works out of East 
Longmeadow. 

Malley credits Rodriques’ energy for 
involving employees and making open 
book management succeed. 

“Certainly we could just post numbers 
and people would call that open book 
management because we're sharing, but 
it's having [employees] engaged [that 
makes the difference],’ Malley said. 

‘The company is one of Greater Hart- 
ford’s largest minority-owned business- 
es. Rodriques, who grew up and lives in 
Southington and has three grown chil- 
dren, has a father of Portuguese descent 
and mother who was born in Puerto Rico. 
Being a certified minority-owned busi- 
ness is a marketing tool, he said. 

“However, you will never get me in front 
of a purchasing person waving a certified 
MBE flag” he said, “We stand on the merits 
of ourpricing, our delivery, ourperformance 
metrics, our quality management system.” 

Rodriques didn't imagine he'd do the 
heavy lifting of running a business when 
he graduated in 1979 with a physical edu- 
cation degree and dreams of following his 
father in teaching. He worked first as an 
insurance agent and was a body builder, 
capturing the Mr. Connecticut title in 
1980. He competed in Mr. America in 1981 
but realized that wasn't his destiny. 

Today, his focusis on building the busi- 
ness — with his people. . 
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107 Old Windsor Road, Bloomfield, CT 06002 
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dedicated team of 
design and construction 
professionals welcomes 
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its past and future 
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demanding projects. 
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BY THE NUMBERS 


$300,000 


The settlement a Cheshire dentist 
and his two co-defendants have 
agreed to pay the state to settle 
Medicaid fraud allegations. 


868 


The number of registered 
medical marijuana patients in 
Hartford County as of June 5. 


23,700 


The number of low-income 
residents who will lose Medicaid 
coverage under the state budget 
cuts passed early this month. 


ig 


The number of Gonnecticut 
hospital executives who made 
more than $1 million in fiscal 
2014, up from 16 executives a 
year earlier. 
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The Charter Oak bridge in Hartford, 
TOP STORY 


CT plans $200M, five-year 
Charter Oak bridge project 


Gov. Dannel P. Malloy last week announced a five-year, $200 million con- 
struction renovation to the Charter Oak Bridge in Hartford designed to allevi- 
ate congestion on I-91 North on the south side of the city. 

The new state budget going into effect July 1 provides funding for the 
project meant to make it easier and quicker for motorists to merge onto I-84 
East from I-91 North. That interchange frequently causes backups on I-91 
North that can extend up to 1.4 miles because of long lines of drivers waiting 
to get into the right lane to exit onto I-84 East. 

The renovation will widen I-91 North between exits 27 and 29, including 
modifying four bridges; replace the I-91 North ramp at Exit 29; realign Route 
15 North; and widen the southern approach to the Charter Oak Bridge. 

Construction is expected to begin in 2018 and be complete in 2023, cre- 
ating 1,100 jobs. 

The $200 million will be funded by 80 percent federal funds and 20 per- 
cent state funds. 


TRANSPORTATION 


CTfastrak expanding to Manchester 


The CTfastrak bus route from New Britain to Hartford will expand further to 
East Hartford and Manchester now that the adopted state budget includes $6.5 
milion in bonding for the project. 

Rather than building a new dedicated bus line, the expanded route east will 
use I-84 HOV lanes into East Hartford and Manchester. 

The expansion is part of Malloy’s five-year, ramp-up plan to modernize Con- 
necticut's transportation system. The CTfastrak route from New Britain to Hart- 
ford began in March, averaging 14,500 daily commuters in May. 


ECONOMY & LABOR 
Slight growth for CT GDP last year 


A key measure of Connecticut's economic output ticked up between 2013 
and 2014 but at a slower pace than the national average, the U.S. Bureau of 
Economic Analysis said. 

Connecticut's gross domestic product — the value of the goods and services cre- 
ated — rose to $232.62 bilion, up 0.6 percent from $231.18 bilion in 2013, BEA said. 

That growth ranked 42nd across the country, which averaged 2.2 percent 
growth. Two states, Alaska and Mississippi, saw GDP declines. 

The three industry sectors that contributed the most to Connecticut's growth 
included professional, scientific and technical services, management of compa- 
nies, and health care and social assistance, according to BEA. 


HEALTH CARE & INSURANCE 


More CT hospital execs made $1M+ in 2014 


Last year, 19 Connecticut hospital executives earned more than $1 milion in total 
compensation, according to a recent report from the state Office of Health Care Ac- 
cess. 
That was up from 16 executives during the year ended Sept. 2013. In 2012, 
18 executives had salary and fringe benefits in the six figures. 

The president and CEO of Yale New Haven Health System, Marna P. Borg- 
strom, had the highest pay package in the state, at $3.52 million, according 
to OHCA’s report. Seven YNNH executives made more than $1 million last year. 

Christopher Dadlez, president and CEO of St. Francis Hospital and Medical 
Center in Hartford, had the second-highest pay package, at $3.14 million, ac- 
cording to OHCA. 


Hartford Healthcare warns of jobs cuts 


The two-year budget recently approved by the state legislature will result 
in reduced jobs and services at Hartford Healthcare, the five-hospital system's 
president and CEO warned last week. 

Elliot Joseph said in a statement that the budget “tums a deaf ear to our 
state’s hospitals.” 

The budget cuts Medicaid spending, caps hospitals’ use of tax credits, and 
increases the state hospital tax. 

Combined with state cuts over the past three years, the impact on Hartford 








Healthcare amounts to $100 million, Joseph said. 

Hartford Healthcare, which has more than 18,000 employees, is calling on 
lawmakers to blunt the impact during their upcoming deliberations over “budget 
implementer" bills, which have included last-minute changes in past sessions. 


MANUFACTURING 
CT allots $7M for mfg.-worker retraining 


Connecticut is earmarking $7 million over two years to imbue its aging 
manufacturing workforce with next-generation skills to compete in a global 
economy, authorities said. 

Gov. Dannel P. Malloy last week unveiled the Incumbent Worker Training 
Program through the Manufacturing Innovation Fund. The state Department of 
Economic and Community Development will fund it as part of the $30 million 
innovation fund targeted at boosting Connecticut's diverse manufacturing base. 

‘A matching fund program, the incumbent worker training program requires 
companies to contribute at least $1 for every dollar of program funding offered, 
authorities said. Grants range from $5,000 to $100,000 per calendar year. 

The program will enable Connecticut manufacturers to send existing em- 
ployees to a third-party vendor, such as a community college, industry or trade 
group, or another training provider in order to enhance or upgrade their skills. 
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Arrendering of Dunkin’ Donuts’ signage on Hartford's new minor league stadium, 


Dunkin’ Donuts buys naming 


rights to Hartford ballpark 


When Hartford's ballpark opens for its inaugural 2016 season, it will bear 
the name of the ubiquitous New England coffee and breakfast retailer Dunkin’ 
Donuts, the Hartford Yard Goats announced last week. 

Dunkin’ Donuts Park will play host to 71 home games beginning in April 2016. 

The Double-A team, currently called the Rock Cats, is playing its final season 
in New Britain this year. 

The price of the sponsorship was not disclosed, but a city consultant esti- 
mated last year that the park could get $340,000 for naming rights in 2016. 

The sponsorship includes signage at the park's main entrance, atop the 
park's video board, and a logo mowed into the outfield grass. The park will also 
sell Dunkin’ Donuts coffee exclusively, the team said. 


UTC adds two years to 
tennis tourney sponsorship 


United Technologies Corp. said it has renewed its fledgling sponsorship of the 
Connecticut Open women’s tennis tournament through 2017. 

This summer's tournament, slated for Aug. 21-29 at Yale University, will be 
the second year of UTC’s title sponsorship. The aerospace giant signed on a year 
ago to sponsor the former New Haven Open at Yale, and in doing so changed the 
name to the Connecticut Open Presented by United Technologies. 

Financial terms were not disclosed. Before UTC signed on last June, the tour- 
nament had not had a title sponsor since 2010. 


BIOSCIENCE 
CT biofund doles out $11M to researchers 


Overseers of the state's Regenerative Medicine Research Fund said they have 
awarded $11 million to Connecticut scientists conducting stem cell research. 

The money will be split among 22 awards, ranging from $200,000 seed 
grants to $750,000 established investigator grants for researchers at UConn 
and Yale. 

UConn researchers will receive eight grants totaling $3.5 million while Yale 
researchers will get 14 grants totaling $7.5 million. 

Included in the UConn money is $750,000 for Multticlonal Therapeutics, a 
startup founded by Jackson Laboratory researchers and headquartered at the 
school's tech incubator in Farmington. The company will use the grant to pursue 
preclinical models of a lung regeneration mechanism for chronic obstructive 
pulmonary disease, which makes it difficult to breathe. 


www.HartfordBusiness.com 





. 


ey PHOTO | MATT VOLPIN! 


Marijuana plants grown at Theraplant’s Waterford manufacturing facility. 


GOVERNMENT & POLITICS 


Medical marijuana patient 
rolls grow 13 percent 


The number of Connecticut residents registered to buy medical 
marijuana grew 13 percent in the most recent quarter, the state 
Department of Consumer Protection said. 

As of June 5, there were 4,097 registered patients who must 
have at least one of 17 health conditions to be eligible. That was 
up from 3,635 on April 15, and 2,326 on Oct. 15, which was short- 
ly after dispensaries began selling product. 

New Haven County has 1,113 registered patients, while Fair- 
field County has 981 and Hartford County has 868. 


Former House minority leader to 
represent alcohol wholesalers 
Former longtime Republican state legislator Lawrence F. Cafero 





Jt. has landed a job as head of an industry associa- 
tion that represents wine and spirits wholesalers. 

The Wine and Spirits Wholesalers of Connecticut an- 
nounced that Cafero — who did not seek reelection 
last year after 11 terms — would become its executive 
director and general counsel effective July 1. 

Cafero was most recently a partner at Hartford 
law firm Brown Rudnick. 


REAL ESTATE 


Calcagni extends into realty 
development 


Cheshire property broker Calcagni Real Estate has 
partnered with a local equity-realty manager to develop 
and market newly built houses. 

Steven Calcagni, president of Calcagni Real Es~ 
tate, announced his company’s partnership with 
Cheshire native and former Westport equity-realty 
manager John C. Coleman to form CW Landmark Group LLC. 
Coleman is CW Landmark's president. Financial or other terms of 
the partnership weren't disclosed. 

CW Landmark's primary role is to locate land and development 
opportunities, which Coleman will oversee throughout the engi- 
neering and complex entitlement processes, officials said. 

Calcagni said his brokerage team will handle sales and mar- 
keting of finished developments. 


CT foreclosure inventory fell in April 


Connecticut's inventory of mortgaged homes in foreclosure contin- 
tues to fall, down a full percentage pointin April, according to Corelogic. 

The state's foreclosure ratio stood at 1.9 percent during the 
month, down from 2.9 percent in April 2014 and from 2 percent a 
month prior, Corelogic said. 

The state with the highest foreclosure inventories in April included 
New Jersey (6.1 percent), New York (3.8 percent), Florida (3.1 per- 
cent), and Hawail (2.6 percent). 








WHAT’S AHEAD: 


6/22 Focus: Entertainment/Gaming 


@ The List: Largest entertainment 
venues 


@ Nonprofit Profile: Charter Oak 
Health Center 


CALENDAR 
FRIDAY, JUNE 26 


CT Tax Conference 


‘The Connecticut Business & Industry 
Association is hosting a tax conference June 
26 that will discuss state fiscal and tax issues. 


This half-day conference, which runs from 
8am. to 12:30 p.mat the Hartford Marriott 
Farmington,15 Farm Springs Road, is geared 
‘toward finance/accounting professionals, sole 
practitioners, managing partners, business 
‘owners, and others serving the tax needs of 
Kevin Sullivan their companies and clients. 


The program features information on 2015 
‘Connecticut tax law developments as well as a session on sales and use 
‘tax audits and in-depth breakout sessions on sales and use taxes governing 
‘the manufacturing and service industries. 


Department of Revenue Services Commissioner Kevin Sullivan will be the 
keynote speaker. 


Cost to attend is $154.20 for CBIA members; $196.74 for nonmembers. 


For more information or to register go to: http://www. eventbrite.com/e/cbia- 
2015-connecticut-tax-conference-registration-16084446011. 











Hard cases require hardened litigators. 


HIGH-STAKES LITIGATION 
REQUIRES HIGHLY- 





PROVEN TALENT. 





Carmody Torrance Sandak & Hennessey is proud of 

its track record in high-stakes, make-or-break litigation. 
Our recent accomplishments include securing the 
largest punitive award in Connecticut history, at more 
than $27.5 million, and obtaining a defense verdict in 

a multi-million dollar medical malpractice case. 


We have years of experience handling sophisticated 
cases with our talented teams of commercial and 
personal injury litigators and are proud to have been 
selected by the Connecticut Law Tribune as one of 
Connecticut's “Litigation Departments of the Year.” 


For more information about our firm, please call 
Managing Partner Brian T. Henebry at 203-575-2601. 


CARMODY & 


TORRANGE | SANDAK | HENNESSEYur 
NEW HAVEN | STAMFORD | WATERBURY | SOUTHBURY 





www.carmodylaw.com 
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HOCUS 


Hartford startup pitches 
wearable safety device app 


By Matthew Broderick 
Special tothe Hartford Business Journal 


rom high-tech glasses to smartwatches, wearable 
technology has become big business. Swedish con- 


sultant SNS Research esti- 
mates wearable devices will help 
wireless carriers alone drive 
more than $71 billion in addi- 
tional service revenue by the 
end of 2020, as developers build 
applications that track every- 
thing from health and fitness to 
messaging and socialization. 

But one Hartford startup, 
Wearsafe Labs, is working to 
create a wearable device with 
amore important function: per- 
sonal safety. 

‘The company is the brain- 
child of founders David Benoit 
and Phill Giancarlo, who saw an 
opportunity to leverage mobile 
technology fora higher purpose. 

“The technology devices 
[like smartphones] have become 
such an integral part of our 
lives? Benoit said. “We wanted 
to create a product that could 
help turn your phone into a life- 
line even if you can't get to it.” 

‘Theirsolution—the Wearsafe 
‘Tag — isa low-energy, bluetooth 
device capable of connecting 
remotely through an app, from 
up to 165 feet away, to a user's 
mobile phone to send alerts to 
their selected network of con- 
tacts. The tag itself — slightly 
bigger than a quarter and water- 
proof—isdesignedto fitneatlyin 
apocket or affix inconspicuously 
to clothing 

‘The company has attracted 
a strong contingent of advisors, 
including a formermember of US. 
Secret Service, Rich Starpoli, who 
sees the importance of wearable 
safety technology. 

“This product can prevent 
the unthinkable from happen- 
ing.’ Starpoli said. 

Giancarlo said there are 
broad potential target markets 
for his company’s product — 
from corporations to senior 
citizens — but he sees a sweet. 
spot with college women. The 
company cited research show- 
ing nearly one in five college 
‘women will be the victim of a 
sexual assault or abduction dur- 
ing a four-year course of study. 

College women were an 
essential part of the testing 


phase of the Wearsafe product, which has been in devel- 
opment for the past three and a half years. 

“We gave a functional early prototype to 25 female 
students at Trinity College and asked them to use it for 
four weeks,” Giancarlo said. “Not only did they report 
that they got comfortable carrying it, but more impor- 


tantly, they felt safer with it” 


‘That's because in addition to sending alert messages 
toaperson'snetwork of contacts, the Wearsafe tag uses 
asmartphone’s GPS function to note the location of the 
user and audio around them, which is sent — in 60 sec- 
ond increments — to the network of contacts that the 
user registers through the Wearsafe app. 
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“A.user can set up multiple networks” Benoit said. “If 
they go to school in Boston, for instance, they could use 
theirnetwork there, orif they're home in Connecticut, they 


> ‘We wanted to create a 
product that could help 


turn your phone into a 


lifeline even if you can’t 


get to it.’ 


David Benoit, founder, 
Wearsafe Labs 








The Wearsafe device (above) is slightly bigger than a 
‘quarter and waterproof to make it consumer friendly. 


may want a different network” 
Inthe event of an emergency, Benoit said, proximity 


is important. 

‘Andin the case ofa startup, 
so is money. To date, the com- 
pany has attracted nearly $1 
million from nearly 15 angel 
investors, Benoit said. Those 
funds have been used in large 
part for design, testing and 
manufacturing of nearly 10,000 
units of the Wearsafe Tag that 
the company expects to launch 
for sale later this summer. 

‘A July crowdfunding Kick- 
starter campaign is planned to 
raise additional capital and pro- 
mote the product, which reflects 
a growing trend in the wearable 
technology space. In fact, SNS 
Research estimates the inves- 
tors will pour more than $1 bil- 
lion into wearable technology 
startups in 2015. 

Thosenumbers don'tsurprise 
Giancarlo, who understands how 
big the market opportunity is for 
companies like his. 

According to projections by 
Statista, one of the world’s larg- 
est statistics portals, more than. 
two-thirds of the population in 
North America is projected to 
be using smartphones by 2018. 

That's good news for tech 
startups like Wearsafe, said 
Giancarlo, because — as his 
‘company pitches its products to 
would-be institutions like colleg- 
es and corporations — consum- 
ersin large numbers already own 
the most expensive component 
of the system: the smartphone, 
which often retails for hundreds 
of dollars. 

By comparison, the Wearsafe 
‘Tagis expectedto costa fraction 
of that with a nominal monthly 
subscription fee available at 
individual and family pricing. 

“Itcomes out to between 10-20 
cents a day to afford our safety 
technology,’ Giancarlo said. 

While both founders know 
it'll take time before their com- 
pany generates revenue, they are 
bullish on its future. 

While their social media and 
crowdsourcing campaigns will 
benational in scope, Giancarlo 
said their immediate sales 
focus will be the college-dense 


New England region. He said within five years, his com- 
pany projects to have more than 1 million users. 

“Our expectation is to generate between $50 million 
to $100 million in revenue by year five, derived from the 
sale of our service, various products, and licensing our 
technology platform to third parties,” Giancarlo said. 


For both founders, it's not simply about sales and 


revenue. 


“It’s very emotional for us? Giancarlo said, “because 
our product has redeeming social value” 

Both he and Benoit are hoping that consumers flock- 
ing to wearable technologies as fashion accessories will 
also see the value in their safety too. . 





Q&A 


Additive manufacturing 
reshapes aerospace 
industry 


Q&A talks with Caitlin Oswald, additive manufacturing project man- 
ager at East Hartford jet engine maker Pratt & Whitney, who was 
named to Fast Company's 100 Most Creative People in business in 2015. 


How do you infuse 
. +e + 
creativity into your 


m science and technol- 
ogy work? 

‘A: Pratt & Whit- 
ney's Additive Man- 
ufacturing Group 
must keep its eyes out 
for new and innova- 
tive ideas constantly. 
Being creative is not 
an option — it's a 
requirement to keep 
up with the industry. 





our PW1500G engine by the end of 
the year. 


Q:Howwould you 
pitch a STEM (sci- 
ence, technology, 
engineering, math) 
career to a high 
school student? 

‘A: A STEM career 
can be ignited ear- 
lier than high school. 
There should be a 
focus with middle 


Thankfully, additive CAITLIN schooLaged children, 
manufacturing is OSWALD especially girls, to con- 
exploding with new “= sider STEM opportuni- 
ideas. The trickis to additive ties, Decisions can be 
think unconvention- manufacturing made in middle school 
ally: ‘How can we — projectmanager, _that prepare you fora 
bring anew solution Pratt & Whitney. «great STEM-focused 


to an old problem?” 
With additive manu- 

facturing, my team 

can bring unique design solu- 
tions that were never before con- 
sidered because of conventional 
manufacturing limitations. 


Q: How does additive 
manufacturing change the 
way we think about product 
development? 

‘A: There are various uses of 
additive manufacturing in devel- 
opment. Many people consider 
production engine hardware as 
the greatest benefit to an engine 
program, and with additive man- 
ufacturing we have influenced 
programs in many ways. Using 
desktop printers, engineers bring 
hands-on, demonstration pieces 
to design reviews; with polymer 
printers, we create thousands of 
tools and fixtures for the shop 
floor; and with metal printers, we 
save development engines time 
and money by substituting conven- 
tional materials with metal addi- 
tive parts sufficient for the engine 
environment and conditions. 


Q: What are some of the ideas 
you are working on at Pratt? 

‘A: Education is a key aspect 
to any technology, and our addi- 
tive manufacturing team acts 
as the hub. We work to spread 
understanding of the technology 
throughout the design commu- 
nity, which sparks ideas in hard- 
ware owners and designers. We 
provide courses on how toimple- 
ment the technology. 

In addition, our group is a key 
contributor to the transition-to- 
production activities. Weare using 
both laser and electron beam melt- 
ing additive manufacturing tech- 
nologies to support production of 


path. I don't believe 

in pitching a STEM 

career; instead, Ithink 
it'simportantto encourage children 
to explore and discover if they have 
apassion for STEM. If youfocus on 
things you have a passion for, all of 
the hard workis worth it. 


Q: How are the technologi- 
cal innovations happening 
today going to impact the aero- 
space industry in the next 5-10 
years? 

A: Pratt & Whitney pioneered 
additive manufacturing with plas- 
tics in the 1980s. Additive manu- 
facturing with metals is still rela- 
tively new. Government agencies, 
universities and industry partners 
are researching the fundamentals, 
and Ibelieve it will have the biggest 
impact on the aerospace industry. 
Inaerospace, it’s crucial to not just 
make qualityparts, butunderstand 
what is contributing to the quality. 
If we understand the fundamen- 
tals — the inputs that create qual- 
ity —itwill be easier to control the 
output. From there, the industry 
will expand to more exotic appli- 
cations, different materials and 
unusual designs. 


Q: What can be done to get 
more women into technology 
professions? 

‘A: Myparents were and aretre- 
mendous supporters of everything 
I wanted to achieve, even when I 
‘wasn't sure what it was yet. They 
always urged me to do my best, 
whether it was in dance class, 
sports and, of course, school. I 
thinkparents and mentors are the 
biggest contributing factors to the 
field their children aspire to. 

It’simportant girls understand 


Continued © 


www.HartfordBusiness.com 


he 00) 8) 1 
Sy SE SLOTS PE TE 


hmVeleme-meriialemslamelce|iatsiay 
WiFi router, you may be 
losing speed. That’s why 
Comcast Business offers an 
enterprise-grade router that 
delivers the speed you’re 
paying for, so every device 
and employee in your office 
can work faster. 
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or call 800-501-6000. 
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THE LIST 


Rank Patent owner 


Largest patent holders in Connecticut 


(Ranked by number of 2014 utility patents granted to companies with Connecticut-based inventors. 
Patent origin is determined by the residence of the first-named inventor.) 


20 


Business description 


1014 patents 
(CTbased 
inventors) 


2010-2014 patents 
(CT-based 
inventors) 


(total for 


2014 patents 


r company) 


(1) 


Person 
in charge 


Year 
founded 





United Technologies Corp. 
4 Financial Plaza 

Hartford, CT 06103 
860-728-7000; www.ute.com 


Technology products and services for the building systems 


and aerospace industries, 


322 1211 


J. Hayes 
377 2 CES) 1929 


president 





Covidien LP (3) 
710 Medtronic Pkw 
Minneapolis, MIN 5! 
800-725-8772; www.covidien.com 


Medical technology and services 


202 (4) 942 (5) 


681 (4) 


Bryan Hanson 
VP, Medtronic & 
President, Covidien Group 


2007 





IBM Corp. 
4 New Orchard Road 
Armonk, NY 10504 
914-499-1900; www.ibm.com 


Information technology products and services 


107 542 


7,481 


Virginia M. Rometty 


Chairman, President & CEO 1811 





UTC Aerospace Systems (6) 
4 Hamilton Road 

Windsor Locks, CT 06096 
‘860-654-6000, 
utcaerospacesystems.com 


‘Aerospace and defense products 


95 (7) 266 (7) a 


David Gitlin 


President 180k 


33 (7) 





Bristol-Myers Squibb Co. 
5 Research Pkwy. 
Wallingford, CT 06492 
203-677-6000; wivw.bms.com 


Development and manufacturing of biopharmaceuticals 


45 7 


107 


Giovanni Catorio. 4058 (8) 





Hartford Fire Insurance Company 
(a.k.a. The Hartford) 

1 Hartford Plaza 

Hartford, CT 06155 

‘860-547-5000; www.thehartford.com 


Insurance and investment services 


42 181 


63 


Christopher J. Swit a0t0) 





Sikorsky Aircraft Corp. (9) 
6800 Main St. 

Stratford, CT 06615 
800-946-4337; www.sikorsky.com 


Design, 


| manufacture, and services of military helicopters 


a 123 


Bob Leduc 


President Hee 





International Game Technology 
(cr) 

410 Memorial Blvd 

Providence, Rl 02903 
401-392-1000; www.igt.com 


Design, 


manufacture, and marketing of electronic gaming 
equipment and systems products 


34 205 


Renato Ascoli 
CEO, North America 
Gaming/Interactive 


315 1981 





Conopce Inc. (10) 
800 Sylvan Ave. 

Enolewood cfs, Ny 07632 
201-567-8000; www.tnileverusa.com 


‘Manufacture and distribution of personal and 


homecare products 


28 a 


Paul Polman 


CEO, Unilever Het) 





Yale University 
P.O. Box 201942 

New Haven, CT 06520 
203-432-4771; www.yale.edu 


Private university 


28 118 


Peter Salovey 


bas President 


1701 





Pitney Bowes Inc. 
3001 Summer St, 
Stamford, CT. 06526 
203-356-5000; www.pb.com 


Si clol/oliniola/aAlw/Ny/= 


Mall-processing equipment and integrated mail products 


26 276 


Mare B. Lautenbach 


President & CEO Hs 





Boehringer Ingelheim 
International GMBH. 

900 Ridgebury Road 
Ridgefield, CT 06877 (12) 
203-798-9988; www.boehringer- 
ingeiheim.com 


12 


Pharmaceuticals and other healthcare products for 


humans and animals 


25 a1 


186 Paul A. Fonteyne 1885 (11) 





Inventor Holdings LLC (13) 
2 High Ridge Park. 

Stamford, CT 06905 

203-461-7200 : patentproperties.com 


12 





Licensing solutions for patent owners 


25 26 


Jonathan Ellenthal 
CEO, 


2013 
Patent Properties Inc. 





Otis Elevator Co. (9) 
410 Farm Springs Road 
Farmington, CT 06032 
860-676-6000; wivw.otis.com 


12 


Elevators, escalators, and moving sidewalks 


25 116 


Pedro Baranda 


sd President 


1853 





‘ASML Holding N.V. 
77 Danbury Road 

Wilton, CT 06897 (14) 
203-761-4000; www.asmi.com 


1 


Design, manufacture, and services of semiconductor 
processing equipment used in making integrated circuits 


22 


Peter Wennink 


a President & CEO Moz) 





Life Technologies Corp. (15) 
81 Wyman St. 

Waltham, MA 02451 
781-622-1000; 
www.lifetechnologies.com 


1 


Lite-science products 


22 60 


Mark N. Casper 
President & 
Thermo Fisher Scientific 


101 1962 





Pfizer Inc. 
235 E. 42nd St. 

New York, NY 10017 
212-789-2323; www pfizer.com 


Human and veterinary biopharmaceuticals 


lan C. Read 
7) CEO 





University of Connecticut 
115 N. Eagleville Road 


15 
So Eten 


860-486-2000; www.uconn.edu 


Public university 


20 93 


‘Susan Herbst 


Ne President 


1881 





Sourea: U.S. Patent Office. 


(1) Companies whore this figure is NA had undr 40 total patonts for 2014 
(@) Replaced Louls R. Chenevert in November 2014, upan his retirement. 

(@) Previously known as Tyco Healthcare Group LP, Covidien was a part of Tyco International: iis now joined with Medtronic. 
(@) Tyoo Healthcare Group did not have any ullty patents granted in 2013. 

(6) Figure is combined total for Covidien LP (476) and Tyco Healthcare Group (466). 


(6) Patents granted wore lstod under Hamiton Sundstrand Corp, which combined with Goodrich in 2012 to form UTC Aerospace Systems. 


(@) Patents granted under Hamilton Sundstrand Corp. 
(6) Year company was founded. 

(8) Subsidiary of United Technologies Corp. 

(10) Subsidiary of Unilever Best Foods North America. 

(11) Founaing date for parent company. 

(12) Address for Boehringer Ingelheim Pharmaceuticals. Headquartered in Germany. 

(13) In association with Patent Propertios Inc. 

(14) One of two manufacturing and R&D sites in the U.S. Headquartered in The Netherlands. 


(15) In February 2014, was acquired by and became a brand of Thermo Fisher Scientific Inc. Address and phone is for Therma Fisher Scientific 


~Compiled by Roger Magnus and Heide Martin. 


To 


view the full list, please visit HartfordBusiness.com 
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that you can have a very technical career, but 
that doesn't mean you turn into Amy Farrah 
Fowler from “The Big Bang Theory.’ Ifyoulike 
fashion, dress nicely. If you like to shop, go 
shopping. Ifyoullike to cook, garden, workout, 
whatever, you can do all of those things and 
still have atechnical career. Youarenttlabeled 
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as just anerd. The career you choose is what 
you do, not who you are. Some of the highest 
executive positions are held by women who 
started as engineers and scientists. 


Q: How can Connecticut businesses 
take advantage of new technology? 


A: Technologies such as additive manu- 
facturing present exciting opportunities 
for Pratt & Whitney and our suppliers. For 
example, at the University of Connecticut, 
we established the Pratt & Whitney Additive 
Manufacturing Innovation Center. UConn 
faculty and students and Pratt & Whitney 


employees work together on R&D projects 
with metal additive manufacturing. Local 
businesses are encouraged to take advan- 
tage of opportunities such as working with 
the center, where they can tour the facility 
and build some of their own hardware with 
the additive machines. 1 
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PLEASE JOIN 

OUR PIECE OF THE PIE 
IN CELEBRATING 

40 YEARS OF IMPACT 


‘Our Piece of the Pie®, Inc. (OPP*) is a nonprofit 
that believes that with access and opportunity, 
all youth can succeed. Through a relationship- 
centered approach, more than 1,000 young 
people are graduating high school, earning 
degrees and finding meaningful employment. 


Our Piece of the ®. 
urban youth become To purchase tickets 





or for more information: 
Visit 

Email 

Or call 





It’s OK. We’ve got it. 





Real People 


ADNET’s staff is a highly-trained team of experts with years of experience. We 
value our employees and recognize how important our team is for success. 


Creating Real Business and IT Solutions 


We prefer to talk in terms of how to grow your business than tech speak. ADNET 
guides clients towards better ways to connect, collaborate and compete. 


Since 1991 


Our company has grown a lot since 1991, but we still maintain our core beliefs. 
We believe it should be easy to do business with us, we need to understand the 
impact technology has to you and we should have depth in our relationships. 


BB @ A\DNET 


www.thinkADNET.com Technologies, LLC 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS « DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


(©2011 BlueScope Buildings North America, In. All rights reserved. Butler Manufacturing™ is a division of 
BueScope Buildings North America, Inc. 


2155 East Main Street » Torrington, Connecticut 06790 
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BUSINESS 
GIVES BACK 


FORUM 
Taking Social Responsibility to Heart 


Pp lease join the Hartford Business Journal at our second annual 
Business Gives Back Forum which will provide important 
information on the many ways that businesses of all sizes can become 





y, 
v 





more involved in their communities. 


SAVE THE DATE! 


October 22nd, 2015 





HARTFORD BSNS JOURNAL 


‘eentng Spor 
LIVE UNITED 








Time: 7:30 am.- 11:30AM. 
Location: The Mark Twain House, Hartford, CT 9 Hartford Foundation 
Keynote Speaker: Floyd Green, na 
Corporate pee 
Vice President COMCAST 
‘of Community BUSINESS 
Relations & Urban 


Haryard Pilgrim 
Ls ate 





Marketing, Aetna 
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Ohio firm’s $1.5M buys 
Windsor site to expand 


1050 Kennedy Road, Windsor. 


hio building-products manufactur- 

er Telling Industries paid $1.35 mil- 

lion for an industrial-warehouse 
property in Windsor. 

‘Telling bought the building at 1050 Ken- 
nedy Road from Lappin Realty. Renovation 
plansare inthe works for the 83,736-square- 
foot facility on 56 acres. 

Telling makes premium metal fram- 
ing and accessories. Its other production 
facilities are in Arizona and Arkansas. 


213A New Park Ave., Hartford. 


Boost’s Hartford space 

A Boost mobile franchisee has leased 
space for a retail store at 213A New Park 
Ave. in Hartford. 

240 Farmington LLC signed a 
1,200-square-foot lease in the space next 
door to a laundromat, both across New 
Park from Stop & Shop supermarket and 
the CTfastrak station. 

Marc Gottesdiener & Co. was sole leas- 
ing broker and procured the tenant, which 
operates other mobile telecom stores in 
the region. 

Landlord is Yaz LLC of New York. 





Trevor Davis sets leases 

Middletown broker Trevor Davis Com- 
mercial Real Estate has completed aseries 
of property sales and leases in several Mid- 
dlesex County communities. 

‘The firm wassole broker, except where 
noted. 

In Middletown, Eastern Reloca- 
tion Corp. leased the 31,800-square-foot 
industrial building at 2303 South Main St. 
from Jem Wire Products Inc. for storage. 

At 1251 South Main, Change Ine. 
leased 3,932 square feet from landlord 
Lisa J Realty LLC. 

At Middletown Business Park, Global 
Recruiters Network leased 772 square 
feet; FIA Inc. leased 1,114 square feet; 
and Connecticut Carbide leased 2,190 
square feet from landlord BostonMiddle- 
town LLC. The park is now 85 percent 
Jeased, broker Trevor Davis said. 

At Sanibel Professional Offices, 955 
S. Main, International Society for 
Clinical Densitometry signed for 1,753 
square feet with landlord Trevor Davis 
Commercial Real Estate LLC, Receiver. 











CBRE/New England represented the ten- 
ant. Sanibel’s three buildings were once a 
private hospital and nursing home. 

In the Pythian Building, 360 Main St., 
Dominic Lucia leased 346 square feet 
from landlord Trevor Davis Commercial 
for massage therapy. 

Across the street, at The Central, 363 
‘Main, six office tenants signed eases: Oliver 
Wealth Management LLC, Lloyd Cloud, 
Larry — Antosz, 
JMGN, Erika 
Moses and Susan 
Tobin. Landlord is 
363 Main St. Mid- 
dletown LLC. The 
five-story edifice 
was once the Cen- 
tral National Bank 
building 

At the medical 
complex at 520 Say- 
brook Road, Mid- 
dlesex Urology PC 
leased 3,932 square 
feet. Rich Lee repre- 
sented landlord SP 
‘Il Middletown LLC. 

‘Two tenants signed leases at Sanseer 
Mill Office Park, 282 Main Street Exten- 
sion. Adventure Rooms has leased 3,053 
square feet; and The Eighth leased 1,403 
square feet from landlord C&S Invest- 
ments LLC. Sanseer Mill is an old brick 
mill that was an adaptive reuse project. 

In Cromwell, DMH Enterprises LLC 
paid seller RAM Enterprises $400,000 for 
the 8,384-square-foot industrial building 
at 500 Corporate Row. Connecticut Tem- 
perature Controls LLC will be the user. 

In Newington, Brickman Group Ltd. 
leased 2,600 square feet at 769 N. Mountain. 
Road from landlord Richard Cardillo Revo- 
cable Trust. The tenant operates its regional 
commercial-property maintenance crews 
from that site, Trevor Davis said. Lee & 
Associates represented Brickman. 

In Plainville, Cintas Corp. signed for 
9,000 square feet at 394 East St. to house 
its regional fire-protection division. CBRE/ 
New England represented Cintas. 

N. Britain housing honors 

A pair of revamped New Britain pub- 
lic-housing projects have won national 
recognition. 

Industria Commons and Brytania 
Square garnered “honorable mention” in 
the 21st annual Charles L. Edson Tax Credit 
Excellence Awardsin Washington D.C,, pre- 
sented to America’s most outstanding low- 
income housing tax credit properties. ll 


Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@Hartford Business.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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and Chairman of the Board, Oxford Performance Materials, Inc.; Steve 
Wolfberg, Principal and Chief Creative Officer, Cronin and Company, 
LUG Mike Kolokowski, President, CEO and Principal Owner, KBE Building 
Corporation; and Benjamin Loveland, CEO, Scrubs and Stuff, LLC. 

5. Hike Notarangleo, lf, from sponsor company Grant Thornton, 
presents the Innovation Category Award to Scott DeFelice from Oxford 
Performance Materials 

6. Integrated Compliance Solutions, winning company in the category of 
Best New Start Up, poses before the program begins 


7. Ben Loveland accepts the award for Scrubs and Stuff LLC in the Revenue 
Category 





1. John Ciulla, EVP of Commercial Banking, from Presenting Sponsor 
Webster Bank, 

2. Sponsor Cox Business networks before the event begins. 

3.02 Griebel, President and CEO of the MetroHartford Alliance, 
welcomes everyone fo the event 

4. Representatives of the 2015 Business Champions awards, back 
row from lft: Tom DeVito, Chief Marketing Officer, BlumShapro; 
Jamie McDonald, Co-Owner, Bear’s Smokehouse BBQ; Medina 
Jett, President, Integrated Compliance Solutions Group, LLC and 
Dennis Binkowski, Quolity Assurance Services Team Lead, Corporate 
Translations, Inc. Front row from left: Scott DeFelice, President, CEO 


HARTFORD BUSINESS JOURNAL 


Delivering Busin 


www. HARTFORDBUSINESS.COM 


| BUSINESS 
CHAMPIONS | 





Presenteo By: 


) metro 
7 ALLIANCE 


Presenine SPONSOR: 


@w) WebsterBank’ 





Event Sponsors: 
1% @ GrantThornton Harvard Pilgrim bem Pamess: 
¢o AAPA Gro HealthCare 
”Y n instinct for growth 
Business" 
It eine SHIPMAN® | Funwele_ 
pita ses oe. 
 gtoup | prooucrions 





www.HartfordBusiness.com 





June 15, 2015 © Hartroro Business Journal 13 





Cc from page 1 


CT’s jobs picture uneven 


state closer to recovering the last one quarter 
ofthe 119,000jobs lost during the Great Reces- 
sion. Its 6.3 percent April unemployment rate 
is the lowest since hitting 6.1 percent in Sep- 
tember 2008. 

Housing sales, which tend to be viewed as 
leading indicators of consumers’ appetites 
for spending and taking on debt, are rising 
and prices are firming. 

All of that, along with rising household 
‘wealth, a rallying stock market, limited infla- 
tion and an uptick in wages, points to an 
improving economic picture for the state, econ- 
omists said. But that progress could be short- 
circuited by the General Assembly's $2 billion- 
plus tax hike that will hit most businesses and 
the wealthiest individual taxpayers hardest. 

‘The two-year, $40.3 billion budget, passed 
last week by the state House and Senate, not 
only threatens to undermine the state's fragile 
economic recovery, cloudingits second-half out- 
look, but may prove a setback in Connecticut's 
efforts to attract and retain employers, some 
economists said. 

“What it does is it 
makes us less com- 
petitive and works 


> ‘The good news is 


than 1 percent in 2014, slower than the nation 
asawhole. 

“We still think the fundamentals of the 
state are in good shape,” Smith said. “I think 
in the second half we'll see steady growth in 
job creation. Obviously, that’s what we want.” 

‘There is some evidence of growth: Ama- 
zon on June 5 confirmed plans to hire more 
than 500 full-timers for its Windsor fulfill- 
ment facility. In addition, Doosan Fuel Cell 
America, which had 30 workers in South 
Windsor last July after buying ClearEdge 
Power's fuel cell operation out of bankrupt- 
cy, is now past 200 workers and projected to 
hit 300 by yearend. 

But some observers harbor concerns 
about Connecticut's job-creation trajectory, 
particularly in light of the recent tax hikes 
approved by legislators 

For example, the state's declining finan- 
cial support to hospitals, in the form of higher 
taxes and cuts to Medicaid reimbursements, 
will translate to more than 4,000 lost jobs, 
$300 million in lost 
personalincome, and 
a $145 million decline 
in state revenue by 


against economic u 7 2017, according to 
Sling? stl, Pele we’re growing. The on baad eine 
a ages bad news is we're a 
pro-enterprise lobby, A last week warned of 
the Connecticut Busi- underperforming pending layoffs and 
“mua ieucear the previous coe 
fiscal discipline is 7 ‘, several major Con- 
going to lead to more (post recession) necticut employers 
businesses and resi- jan? — General Electric, 
dents leaving, which expansion. Aetnaand Travelers, 


will, over time, cre- 
ate even more fiscal 
pressures.” 
Connecticut's top 
economic-develop- 
ment promoter, Cath- 
erine Smith, counters that nothing in the 2016-17 
biennial budget is final until the governor, who 
is calling for a special budget session, signs it. 
Meantime, Smith, who runs the state 
Department of Economic and Community 
Development, says there are signs aplenty 
that Connecticut's economy, while not 
surging, is steadily improving. The Census 
Bureau last week, however, reported Con- 
necticut's gross domestic product grew less 


Economist Donald Klepper-Smith, 
of DataCore Partners 


among them — are 
now being aggres- 
sively courted by 
other states after 
publicly voicing their 
displeasure with the 
budget, which includes tax credit caps, auni- 
tary tax, continuation of a 20 percent corpo- 
rate tax surcharge, anda tax on web and data 
processing services. 

Smith, however, says she will be doing 
some courting of her own of domestic and 
foreign aerospace-manufacturing employers 
while attending this week’s Paris Air Show 
with the governor and a dozen Connecticut 
aerospace firms eager to widen their export 


New England/U.S. 

GDP Growth 2014 

State GDP 

Growth Rate 

New Hampshire 2.30% 
Massachusetts 2.30% 
Rhode Island 1.20% 
Vermont 0.60% 
Connecticut 0.60% 
Maine 0.20% 
New England 1.60% 
US. 2.20% 


SOURCE: BUREAU OF ECONOMIC ANALYSIS. 


opportunities. She said Connecticut, too, 
is being contacted by a growing number of 
South American firms eager to operate here 
or do business with homegrown companies. 


National, regional, local impacts 

Economist Donald Klepper-Smith in New 
Haven said the 93,200 jobs recovered in Con- 
necticut through April is still only 78 percent 
of the total lost from the recession’s start in 
December 2007 to its official end in June 2009 vs. 
thenational economy'sreclamation of the more 
than 8.7 million jobs lost in the same period. 

At its current job-creation rate of about 
1,500 jobs amonth, Connecticut won't recov- 
er the final 27,000 jobs lost to recession until 
mid-2016. That's longer than the state's reces- 
sion recovery in the mid-1990s. 

“What you have is a good-news, bad-news 
picture,” said Klepper-Smith, of DataCore 
Partners. “The good news is we're growing. 
‘The bad news is we're underperforming the 
previous [post-recession] expansion.” 

For the second half, Klepper-Smith proj- 
ects health care, business and professional 
services, education and leisure and hospital- 
ity to be the strongest growth sectors. Manu- 
facturing and construction are likely to post 
job losses, he said. 

Patrick Flaherty, senior economist at the 
state Department of Labor (DOL), said that Con- 
necticut has added 9,000 jobs since December, a 
period covering one of New England's coldest, 


snowiest winters on record. Hiring for construc- 
tion, durable-goods manufacturing and finance- 
insurance have paced this state's employment 
growth in that period, Flaherty said. 

Connecticut's pool of workers is also the 
largest it has ever been at 1.9 million, reflect- 
ing that the eligible and able-bodied are either 
working or looking to, he said. That's a posi- 
tive sign for the economy. 

“It's probably too early to say we've turned 
the corner,” he said, “but, so far, 2015 is look- 
ing pretty good. If we keep at this pace, we 
will have recovered 27,300 jobs this year. 
‘That pace is faster than we've seen this recov- 
ery and better than we've seen the past year.” 

Flaherty’s fellow DOL economist Andy 
Condon says there is nothing in the budget 
that would appear to materially alter, in the 
second half of this year, the employment 
trends the state has experienced thus far. 

‘There are, however, some disconcerting 
economic signs burbling up in the local, region- 
al and national economies, experts said. 

Some Connecticut job sectors, such as gov- 
ernment employment continue to shrink, led 
by the US. Postal Service, which is relying on 
retirements and departures to trim itsstaffing. 

Economist Eric Rosengren, who is CEO 
of the Federal Reserve Bank of Boston, told 
a Capital Workforce Partners audience at The 
Hartford Club on June 1 that the anemic 0.7 
percent first-quarter rise in the nation’s gross 
domestic product (GDP) was a “big miss” for 
public-private economic forecasters. 

‘Their 3 percent to 4 percent forecast that 
stood in February for this year’s GDP by late 
May had been lowered to a projected range 
of zero to 2 percent, Rosengren said. The big- 
gest implication of an uneven forecast for GDP 
growthis that the Federal Reserve's open-mar- 
ket committee, on which Rosengren sits, says 
2016 is now the most likely timetable for the 
Fed to even begin tightening interest rates. 

Rosengren said he worries what fresh 
crop of financial headaches are rooting in the 
current low-interest environment. In particu- 
lar, he said, the limitations of US. monetary 
policy to effectively regulate the economy 
are now on full display. In addition, slowing 
economies in Europe and China — two key 
markets for Connecticut-made products and 
services — are among his other concerns. 

“... My sense is that we wouldn't have a 
very aggressive response if a negative [eco- 
nomic] shock occurs,” he said. . 


CREPORTERSIEMM 


‘The promoter of Hartford's Downtown North 
mixed-use development is petitioning the state 
for $15 million toward financing its first phase of 
housing for that corner of the center city. 

Middletown’s Centerplan Development 
LLC on June 5 formally submitted its DoNo 
funding petition to the housing committee 
of the Capital Region Development Author- 
ity. CRDA has the ability to use loans and/or 
grants to finance worthy projects. 

According to Centerplan development exec- 
utive Yves-Georges Joseph II, the requested 
sumis $5 million less than originally envisioned 
because the DoNo development will now occur 
in phases, rather than all at once. 

Now planned, Joseph said, is to erect the 
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‘Sketch of Centerplan's DoNo development. 


first 172 one- and two-bedroom apartment 
units in DoNo. Another 156 units would come 
later, he said. A portion of the total units 
would be earmarked as “affordable.” 


In all, the development tab for the first 
phase rings in at around $60 million vs. the 
original $105 million to erect housing, plus 
space for office and retail, including a super- 
market, and parking. 

Joseph said discussions are just underway 
between Centerplan and the housing commit- 
tee on a public-inancing framework. There 
is no timetable for concluding those talks, 
although Centerplanis contractually obligated 
to start DoNo construction by Nov. 1, he said. 

Meantime, Joseph said Centerplan is 
working with senior-debt providers and other 
financiers to secure its private-equity slice of 
the funding pie. 

— Gregory Seay 


CORRECTIONS & 
AMPLIFICATIONS 


Peter N. Stevens is principal/president of JCJ 
Architecture. A June 8 article incorrectly 
identified him as an architect. 
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Keno gets a second chance in CT 


By Brad Kane 
bkane@HartfordBusness.com 


eno is looking for its second act in 
Connecticut. 

‘Two years after the betting game 
‘was passed into law and then repealed, state 
lawmakers have revived Keno as part of their 
$40.3 billion budget, estimating the game will 
contribute $44 million to government coffers 
over the next two fiscal years. 

Now, casino industry officials and the state 
are heading back to the bargaining table to hash 
out how the potential gaming revenue will be 
divided, with the hopes of actually getting Keno 
off the ground by January. 

Lawmakers adopted keno two years earlier, 
but it was repealed in 2014 largely because the 
game was never given a public hearing. 

‘This year the legislature did hold a public 
hearing before putting the measure in thestate 
budget, which was controversial for its $2 bil- 
lion tax increase. Keno, however, didn't draw 


as much negative attention. 

“[ don't know of any effort being made to 
repeal it” said Gian-Carl Casa, spokesman 
for the state Office of Policy & Management. 

Before keno can 
be implemented by 
the Connecticut Lot- 
tery Corp. at more 
than 3000 _retail- 
ers across the state, 
OPM and the state's 
two Native American 
tribes must negotiate 
howtherevenues will 
be divided. As part of 
their exclusive agree- 
ments to operate casi- 
no games in the state, 
the Mohegans and the Mashantucket Pequots 
give 25 percent of their slot revenues to the 
state. The tribes have argued that implement- 
ing keno would violate the agreement. 

To satiate tribes’ concerns, OPM agreed 


Kevin Brown, chairman, 
Mohegan Tribe 





in 2013 to give them each 12.5 percent of the 
keno revenues. A similar deal is expected 
to be struck this time, said Chuck Bunnell, 
chief of staff for government affairs for the 
Mohegan ‘Tribe in 
Uncasville. 

“The Mohegan 
Tribe has an excel- 
lent government-to- 
government relation- 
ship with the State 
and meets regularly 
with state govern- 
ment officials,” 
Mohegan Chairman 
Kevin Brown said. 
“We remain willing 
and available to dis- 
cuss a mutually beneficial agreement that 
‘would allow the state to operate keno as we 
have in the past.” 

Casa said OPM does not have a timeline 
on when tribal negotiations will be complete. 


‘Anne Noble, president 
4 C20, Comecticut 
Lottery Corp. 


‘The Connecticut Lottery Corp. is hopeful the 
OPM.-tribal agreement is completed in time for 
the quasi-public agency to launch keno in Janu- 
ary, said Anne Noble, lottery president & CEO. 

“The lottery was prepared to launch keno 
two years ago,” Noble said. “We look forward 
to putting this game in the market now.” 

Keno will be available at the 2,800 lottery 
retailers currently operating in the state; the 
lottery hopes to add another 400-600 retailers 
over time, Noble said. Retailers will earn a5 
percent commission on the bingo-like game. 

Once fully implemented, Noble expects 
keno to generate $125 million to $300 million 
annually. 

‘The rollout should go quickly, Noble said, 
because the lottery already has developed the 
necessary software and game rules, and retail- 
ers are aware of how to run the game. 

“Our players already play keno in Rhode 
Island, New York and Massachusetts,’ Noble 
said. “Our players will respond favorably to 
having keno in Connecticut.” . 
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ReSET seeks creation of benefit corp. 


corporation law in 2010 — had 32 compa- 
nies register in the first three years of its 
program. Oregon holds the record for most 
benefit corporations signed up on the first 
day of registration, 29. 

“The Connecticut law shows this state is 
on the cutting edge of this type of business.” 
said Spencer Curry, co-founder of Glastonbury 
benefit corporation Fresh Farm Aquaponics, 
which was one of the 17 companies thatsigned 
up onthe first day of the new law. “Itspeaks to 
the people who live here that they believe in 
this and that they made it a law?” 


Hartford hub 

As interest in benefit corporations germi- 
nates, Hartford is vying to become a hub for 
socially-conscious entrepreneurs. 

Hartford incubator reSET, for example, 
recently doubled its Hartford office footprint 
toaccommodate growth in new business ven- 
tures, particularly social enterprises. 

ReSET moved from its 3,000-square- 
foot downtown office on Pratt Street to an 
8,700-square-foot office and laboratory space 
in the city's Parkville district. ReSet wanted 
to locate in a more vibrant neighborhood 
‘where entrepreneurs can not only start their 
businesses in a coworking space but also 
develop into later-stage venturesin their own 
offices, said Kate Emery, reSET’s CEO. 

ReSET’s goal is to attract a startup com- 
munity geared toward social benefits —rather 
than profits — and as the momentum grows, 
Hartford and Connecticut will become known 
as startup destinations for benefit corpora- 
tions, Emery said. 

“We are trying to make Connecticut the 
best state in the nation for benefit corpora- 
tions,” said James Woulfe, reSET’s director of 
advocacy and external affairs. 

ReSET has 50 members, although Emery 
said she expects that to grow significantly once 
the new Park Street space is built out. She said 
the new location provides easier access to the 
entrepreneurial community, because it has 
free parking, is near a CTfastrak station, and 
is in a more diverse neighborhood with more 
affordable rents. 

‘The organization, which has five employ- 
ees, charges $30 for a membership, $50 if a 
company wants a permanent desk in the 
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(Clockwise from top left) ReSET CEO Kate Emery works with an entrepreneur in the organization's coworking space; construction is ongoing at reSET's new Parkville location to build 
‘a new media lab and offices for social ventures; Spencer Curry showcases the space where Fresh Farm Aquaponics wil feature its systems. 


coworking space, and $500 for one of the six 
private office spaces. 

In addition to legal services offered to 
reSET members by Hartford law firm Murtha 
Cullina, the organization also provides accoun- 
tants from Glastonbury’s Fiondella, Milone & 
LaSaracina, and has an entrepreneur-in-resi- 
dence to help guide early-stage startups. 

Eleven companies have registered as 
social benefit corps this year, according to 
the Secretary of the State's Office, but Emery 
said she expects the number will grow. 

ReSET's annual Impact Challenge, which 
is a contest that provides funding to social 
ventures, more than doubled its applicant 
pool this year from 75 to 160, a sign that 
there are many more socially-conscious busi- 
nesses in the development pipeline. The total 
prize pool also is expected to double from 
$50,000 to $100,000 by the time the winners 
are determined in September. 

“We are trying to create an economy 
[leveraging] the implementation of the benefit 


corporation law,” said Benjamin Simmons- 
‘Telep, reSET’s program manager. “We want to 
create the Silicon Valley of social enterprise” 


Social good 

Fresh Farm Aquaponics was one of the 
first 17 companies to become a Connecticut 
benefit corporation. It grows vegetables and 
raises fish for food consumption using a sys- 
tem in which the fish fertilize vegetables and 
the vegetables clean the water for the fish. 
‘The company’s stated social benefit is provid- 
ing food to underserved populations. 

Other Connecticut-registered benefit cor- 
porations include Farmington tech firm The 
Walker Group, which was founded in 1985; 
the West Cornwall Publishing Co., which 
seeks to provide parity between author and 
publisher; and Hartford tech firm Blueprint 
for Impact, which provides data to nonprofits. 

Fresh Farm Aquaponics will become 
the first company to graduate from reSET’s 
coworking space. The company is moving 





into its own offices on the second floor of 
reSET’s new 1429 Park St. location. Fresh 
Farmis building several versions of its aqua- 
ponics systems to showcase to potential 
customers. The company has 12 systems 
installed throughout the region. 

“We will be doing different types of work- 
shops here as well,” Curry said. “We are try- 
ing to make the farming as easy as possible.” 

‘The Fresh Farm space is one of six offices 
thatreSET will start leasing out to companies 
on July 1. 

‘The new reSET space also includes a 
media lab to provide technical equipment for 
companies to market their business. 

Murtha Cullina lawyer David Menard, who 
provides legal services for reSET companies, 
said reSETis one of the premier organizations 
in Connecticut involved in social enterprise. 

“We need to make the startup community 
really something that the rest of the nation 
looks up to,” Menard said. “ReSET is taking 
the lead in that area” . 
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THANK YOU 
to all who helped to celebrate our 


2015 WORKFORCE STARS 
June 1* at the Hartford Club 


Featuring Keynote Speaker: Eric S. Rosengren 
President and Chief Executive Officer 
Federal Reserve Bank of Boston 


The 2015 Workforce Stars 


Bristol Hospital 
— nominated by Capital Workforce Partners’ Pamela Tonello 
“dedicated to advancing the skills of their workforce” 


Nadine Repinecz 
— nominated by the American Job Center / KRA’s Mark Allen 
“champion, hero, survivor, mentor to others” 


Milliechel Ramirez 
— nominated by Our Piece of the Pie’s Chaz Gatewood 
“from a WIA-qualified youth to role model in manufacturing” 


Many thanks to the 2015 Workforce Stars sponsors: 


Champion Sponsor: 


Lnitedbank 


Media Sponsor: Hartford Business Journal and 
Volunteer MC: Irene O’Connor, Channel 3 
Gold Sponsor: Pratt & Whitney 
Silver Sponsors: Halloran and Sage, United Health Group 
Bronze Sponsors: Webster Bank, Bill Putt; UIL Holdings; 
SINA - Southside Institutions Neighborhood Alliance; 
Whittlesey and Hadley, The Sullivan Investment Group of Wells 
Fargo Advisors, Hartford Public Library, Capital Community 
Foundation, Northeast Hartford Community Solutions, Hospital 
for Special Care / Sheldon Bustow, CT Bankers Association , 
New Britain Chamber of Commerce, Mark Scheinberg 





Additional Supporters: Tom Mongellow, CBIA, Victory Energy Solutions, 
Jonathan Colman, CSU, CREC , Junior Achievement, HEDCO, OPP, 
Jason Howey, Sullivan and LeShane, Waverly Markets, Lee Erdmann, 
Cathryn Addy /Tunxis,, Renata Dixon, CTMA, First Transit 





Interested in getting involved in 
Workforce Development? 


Visit www.capitalworkforce.org 
«and Contact Us 
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MOVERS & SHAKERS 





Raseann Jacques Joyce Walker 


Hoffman Auto 
Group names 
facilities, property 
management 
director 


Hoffman Auto Group 
has appointed Robert 
Hedden as director of 
facilities and property 
management. 

Hedden brings more than 15 years of experience 
asa project and property manager in the construction 
industry. 

He will manage construction and property 
development projects involving major repair and 
renovations for the Hoffman Auto Group and Hoff- 
man Enterprises. 

Hedden most recently was vice president of con- 
struction at the Corporation of Independent Living, 
where he specialized in real estate development 
and management of construction projects. 


Robert Hedden 


Coldwell Banker Residential Brokerage 
names Glastonbury sales manager 


Coldwell Banker Residential Brokerage in 
Connecticut and Westchester County, NLY., has 
appointed Roseann Jacques as sales manager 
of its Glastonbury office. 

Jacques will oversee approximately 40 real 
estate professionals serving homebuyers and 
sellers in Glastonbury, Manchester, Rocky Hill and 
surrounding communities. 

Jacques previously was a sales associate affii- 
ated with the Coldwell Banker Residential Broker- 
age office in South Windsor for 11 years. Before 
entering real estate, she was an assistant vice 
president at Connecticut National Bank's facilities 
planning department, where she served as a con- 
struction project manager. 


XS Brokers adds marketing rep 


XS Brokers has named Joyce Walker as mar- 
keting representative in its West Hartford office. 

Walker will have responsibilty for business and 
relationship development with independent agents 
in Connecticut, Rhode Island and westem Massa- 
chusetts. 

Walker most recently was a field sales specialist at 
CCNA Insurance in Boston, Prior to that, she held posi 
tions in marketing and field underwriting at Pennsyl- 
vania Millers insurance Co. and S. H. Smith & Co. 

XS Brokers’ Connecticut office expanded with 
several other hires recently including Stacy Labbe, 
account executive, and Alesha Hyatt, binding 
underwriter. 


Mystic Aquarium appoints 
SVP of advancement 


Mystic Aquarium has appointed Debra Neu- 
man to senior vice president of advancement. 
She is responsible for the fundraising program 
and growing individual major gifts programs for 
the aquarium and will oversee its development, 
grant writing and major gifts team. 

Neuman brings more than 30 years of experience 
incorporate communications, public and external re~ 
lations, and development at for-profit and nonprofit 
organizations. 

‘She has experience in nonprofit leadership, most 
recently with the National Organization for Rare 
orders and National Trust for Historic Preservation. 











nN 


James Wrisley 


Joe! McCarthy 


Her business background includes 22 years at BM, 
including as vice president of communications for 
two ofits largest divisions. 


Windsor’s SS&C Technologies names 
VP of strategic software development 


‘SS&C Technologies Holdings Inc., a Windsor- 
based global financial services software provider, 
has appointed Samuel D. Eckelmann as vice 
president of strategic software development. 

Eckelmann brings more than 30 years of experi- 
ence as a software architect and consultant and has 
performed numerous engagements for major finan- 
cial services firms and service providers, including 
Fidelity, Putnam Investments and Salomon Smith 
Bamey. 

Eckelmann was previously with SS&C, where he 
was managing director, responsible for directing the 
ongoing development and maintenance of an invest- 
ment accounting system. 


Comcast appoints regional customer 
care director 


Comcast has appointed Ineshia Proctor direc- 
tor of customer care for the company's westem New 
England region, which includes more than 300 com- 
munities in Connecticut, Vermont, New York, western 
Massachusetts and western New Hampshire. 

Proctor's responsibilities include managing day- 
to-day operations of the company's local regional 
call centers in Enfield and South Burlington, Vt. 

Proctor has more than 15 years of experience 
with Comcast, having started as a customer care 
representative in Maryland in 1999, before be- 
coming a supervisor and manager. 


Erland Construction names 
project executives 


East Windsor’s Erland Construction has hired 
Joel McCarthy and James Wrisley as project 
executives. 

McCarthy has been in the construction industry 
for 15 years, most recently with Windover Con- 
struction and Shawmut Design and Construction. 
He will provide overall management and support 
to project teams, primarily in Connecticut. 

Wrisley has more than 17 years of experi- 
ence in the construction industry, most recently 
with Bond Brothers and Suffolk Construction. 
He will bring his project management skills to 
Erland’s residential group. 


Manchester Community College 
announces appointments 


Manchester Community College recently named 
Edward Dombroski as manufacturing program co- 
ordinator, Mike Jordan-Reilly as director of public 
relations and Susan Teresa Morison as assistant 
professor of radiology. 

Before joining MCC, Dombroski was an adjunct 
instructor at Asnuntuck Community College in Enfield 
from 2009 to 2014. Prior to that, he was general man- 
ager at A.0. Sherman in Shelton. 

Jordan-Reilly joined MCC in 2010 as a program 
associate doing marketing and public relations in 
the continuing education division, and then joined 
the college's marketing and public relations de- 
partment in 2014. 

Before joining MCC, Morison worked at Holyoke 
Community College as coordinator of the medical 
assisting certificate program. 
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HARTFORD - po - raaty, 
Hartford Financial | <a 
Services Group Inc. / i 


One Hartford Plaza, Hartford, 06155 | www.thehartford.com 





‘The Hartford Financial Services Group provides insurance and r 
financial services to individual and business customers primarily in / 
the United States. 








1Q 2015 Revenue: $4.68 
1Q 2015 Net Income: $467M. 
Quarterly Profit Change: (628M) 


Cash: $500M STOCK WATCH (as of noon June 11) 


Employees: 17,500 Ticker Symbol: HIG Stock Price: $42.26 Market Cap: $17.75B 
Competitors: AIG 52 Week Range Price: $33.64-$43.42 

Berkshire Hathaway Inc. 

Liberty Mutual Holding Co. Outstanding Shares: 419.93M 





CORPORATE SUITE 





TOP INSTITUTIONAL INVESTORS. 


Holder Shares % Stake Stock  Non-equity 
Executive Title Salary Bonus Awards _ Incentive Total 


Vanguard Group Inc. 32,928,526 7.84 








Christopher J. Swift Chairman/CEO $912,500 $0 $1,119,030 $2,139,000 $5,392,784 
Douglas G. Elliot President $825,000 $0 ‘$1,017,200 $1,800,000 $4,732,723 
CPE OES SANTEE EA 100K) Robert Rupp EVP/Chief Risk Officer $600,000 $0 —« $712,110 $1,600,000 $3,683,652 
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The educational seminar you can’t afford to miss! 


CCS¢U 


vortesetenine Dele! Wetnee tes aia Advance Your Career 


Journal at The Society Time: 7:30 a.m.-9:30 a.m. d ‘ 
Foon Tere Where: The Society Room Build Your Business 
Spee ee 31 Pratt Street, Hartford 


designed to educate 
around the issues 


Piatt See Single Ticket Rate: $45.00 CCSU’s Downtown New Britain Campus 
workforce. Breakfast offers programs in business & 


will be served. 


professional development, plus summer 
Event Partners: tech programs for K-12 students! 







Register today! Please go to: 
www.HartfordBusiness.com 
and click on ‘Our Events’ 
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EDITORIAL 


State budget needs a redo 


he state of Connecticut has had nearly two weeks to digest its new two-year bud- 
T get; unfortunately, there are no antacids strong enough to curb the indigestion 
caused by the $2 billion in tax increases. 

As Hartford Business Journal news editor Gregory Seay reportsin this week’sissue, 
economists of all political stripes are warning the $40.3 billion budget will slow eco- 
nomic growth, hampering the state’s modest economic recovery. 

State lawmakers must go back to the drawing board and rethink this budget in special 
session. Gov. Dannel P. Malloy has already hinted he might be willing to tweak some of 
the business taxes that drew the ire of General Electric, Aetna and other corporate heavy- 
weights. But there are other problems with the spending plan that need attention as well. 

Hospitals, for example, are warning of major layoffs and service reductions follow- 
ing cuts to Medicaid spending, new tax credit caps, and an increase to the provider tax. 

Combined with state cuts over the past three years, the impact on Hartford Health- 
care, for example, amounts to $100 million, the five-hospital system said last week. 
Meanwhile, economist Fred Carstensen issued a report that said the state's declining 
financial support to hospitals will translate to more than 4,000 lost jobs, $300 million 
in lost personal income, and a $145 million decline in state revenue by 2017. 

We understand Malloy and the state 
legislature were looking for a way to 
invest in a major infrastructure overhaul, 
which the business community supports. 


> Ina world where 
perception is oftentimes 


But lawmakers have chosen a costly path r 
that will do more harm to the economy reality, the state budget 
than good. Instead of siphoning off sales approved by the House 
tax revenues to pay for infrastructure 

investment, forexample, whynotpnttols aNd Senate has already 
at our state's borders and transfer some of 

the tax burden to out-of-staters? Yes, we done damage to our 
know tolls aren't popular among the elec- business climate. 


torate, but strategically, they could lessen 
the need for some of the tax increases. 

Meanwhile, lawmakers have failed to root out structural deficits within the budget. 
‘There has been no reinvention of government services or reductions to state-employee 
costs, increasing the likelihood that tax increases will be a perpetual nuisance. 

‘The legislature's second major tax hike in four years has made it open season on Con- 
necticut businesses. Lower-cost states are lining up to woo our companies. Georgia's gov- 
ernor called GE's top brassto let them know the Peach State is open for business. Thestate 
of Indiana took out a full-page ad in the Walll Street Journal offering direct support to GE, 
Aetnaand Travelers, using the creative tag line, “Friends don'tlet friends pay higher taxes” 

Inaworld where perception is oftentimes reality, the state budget approved by the House 
and Senate has already done damage to our business climate, even before Malloy signs itinto 
law, Still, he Democratic governor has an opportunity to minimize some of theill effects. Mal- 
loy, who has tried to shift blame for the tax hikes on the legislature, agreed to sit down with 
Connecticut Business & Industry Association CEO Joe Brennan last week to discuss the bud- 
get anditsimpact onthe economy. Businesses are hoping the legislature will reconsider some 
of the budget provisions that impact them, including tax credit caps, a unitary tax, continua- 
tion ofa 20 percent corporate tax surcharge, and a tax on web and data processing services. 

Malloy is an astute politician so we hope he uses his political chops to lessen the tax 
burden on businesses. Our future economic growth depends on it. . 





Do you think GE, Travelers or Aetna Last week’s poll results: 
will actually leave the state? Which new tax increase will 
CS CTS no? 
CO atone 
tax surcharge 
pete op one ine 23.8%: 3% web/data processing 
sales tax 


31%: Unitary tax 


14.3%: Tax credit reduction to 
50% of total liability 





OTHER VOICES 


Hospital tax will cause 
economic harm 


By Fred V. Carstensen 


Yes, our hospitals pay the state of Con- 
necticut $350 million annually. And the 
newly adopted state budget increases that tax 
burden dramatically. 
But unlike GE, 
Aetna, Travelers or 
other major employ- 
ers in Connecticut 
—who face asmaller 
tax bite — hospitals 
can'tthreatento leave 
to avoid paying. Hos- 
pitals must cut staff, 
cut services, raises 
prices, cancel major 
investments that 
would improve patient services and health 
outcomes, orfind other waysto pay the taxbill. 
UConn's Connecticut Center for Economic 
Analysis (CCEA) evaluated the impact of the 
hospital tax: Itis at least a three-time loser. 
First, the analysis estimates the tax and 
related policies cascade through the econo- 
my, costing Connecticut 4,000 jobs, cutting 
household income by a quarter-billion dol- 
lars, and diminishing tax revenue, worsen- 
ing the budget deficit. 
‘And these outcomes 
do not include the 
human cost of pos- 


H ospitals pay tax, ahuge tax: $350 million. 





> The damage goes beyond 


hospitals and then return the tax plus $50 
million to the hospitals to cover the cost of 
unreimbursed care. Then the federal govern- 
ment would give the state a 50 percent reim- 
bursement — $200 million. 

So hospitals would continue getting help to 
cover the costs of providing care to everyone 
who needed it; the state ended the day with $150 
million in new revenue. But then OPM, with leg- 
islative approval, began cutting supportto hospi- 
tals—now by morethan T5percent— effectively 
increasing the tax on hospitals 800 percent. 

This also meant dramatically reducing the 
federal reimbursements, which now run at 67 
percent, so the current budget foregoes more 
than $200 million in federal dollars. CCEA put 
these numbers together —the hospitals bearing 
anet costafter state transfers of more than $250 
million, the state enjoying higher bookkeeping 
revenue, butsecuring apaltry $67 million in fed- 
eral return —to see how they played out in the 
economy andinnet tax revenue. The results are 
bad across the board: job losses, falling house- 
hold income, reduced tax revenues. 

‘The damage goes beyond justthe econom- 
ics. This set of policies clearly must impact 
access to and quality of care hospitals are 
able to deliver; there is surely a significant 
and perhaps growing human cost that the 
economic analysis 
does not capture. 

‘And weakening 
our hospital infra- 


sibly degraded or just the economics... structure feeds back 
reduced access to ‘on our major — and 
health services and _—«there is surely a thus far successful 
resulting _ patient a eee — effort to make bio- 
outcomes, and how «Significant and perhapS medical research a 
weakening our hos- “ major sector in Con- 
pital sector unde- growing humancost that necticurs economy. 
mines the major 7 . But this research is 
initiative to build the economic analysis fundamentally linked 
biomedical research to clinical work; Pfiz- 
(eg Jackson Lab) does not capture. ermovednearly 1,500 
and broadly dam- researchers from 
ages Connecticut's Groton to Cambridge, 


long-term economic competitiveness. 

How could the Governor andthe legislature 
choose to impose such aself-destructive tax? 

‘The answer is that simple bookkeeping 
makes the tax look like a winner: just keep 
more of the tax from the hospitals and forego 
those federal dollars. Only when the taxis eval- 
uated dynamically, looking at how it interacts 
with hospital operations, federal healthcare 
policies, jobs, household incomes, and ulti- 
mately tax revenues coming back to the state 
do the array of bad outcomes emerge. 

Neither the Office of Policy and Manage- 
ment (OPM), which puts the initial budget 
together, nor the legislature have the ability 
to do such an analysis. They fly blind; unsur- 
prisingly, they crashed. 

‘The hospital tax began reasonably enough 
four years ago. The state would tax the 


Mass, in part because of the need for a close 
relationship with a large complex of hospitals. 

Undermining our hospital infrastructure 
unavoidably will take a toll on our efforts to 
build a stronger, more dynamic, biomedical 
sector. The hospital tax and its associated 
policies inflict systematic, widespread dam- 
age on Connecticut's economy and under- 
mine its competitive health. 

The Governor has already indicated the 
need for a special legislative session to recon- 
sider business taxes that generated unprece- 
dented public criticism; he ought to puttheself- 
destructive hospital tax on the table as well. ll 


Fred V. Carstensen is a professor of finance 
and economics and director for the Con- 
necticut Center for Economic Analysis at 
the University of Connecticut. 
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Send Us Your Letters 


The Hartford Business Journal welcomes letters to the 


editor and guest commentaries for our opinion pages. 
Electronic submissions are preferred and welcome at: 
editor@HartfordBusiness.com. Or you may fax submissions 
to Editor, Hartford Business Journal, at (860) 570-2493. 
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EXECUTIVE MANAGEMENT 


Seven myths about startup survival 


By Andy Singer 


ow have probably heard the many hor- 
ror stories of new business failures. 
While the first year is certainly tough 
for new companies 
to survive, according 
to the U.S, Bureau of 
Labor, 75 percent of 
new businesses make 
it through the first 
year, and 50 percent 
make it to five years. 
While you may not 
be thrilled to hear 
that your chance of 
surviving five years is 
only 50-50, there are 
actions you cantake to remain viable business. 
Hereare seven myths aboutstartup survival: 
1. You must have a business plan: When 
Istarted Singer Executive Development, one 
of the first things friends said Ineeded to do 
was write a business plan. While this may 
be true if you are looking to raise funds, it's 
simply not necessary for a small self-funded 
company and can take time away from doing 
what matters. You should have a clear vision 
of what you are trying to do, begin with the 
endinmind, understand your customers, and 
have a strong plan of action. 


2. You need to spend money to make 
money: When friends call me for advice on 
starting a new business, the first thing I tell 
them to consider is the required cash flow. 
You need to either have or know where you 
are going to get the cash to support your busi- 
ness for the first year, as well as your personal 
living expenses. The biggest reason new busi- 
nesses fail is because they run out of money. 
Keep your costs as low as possible when 
starting your business. Spend money on the 
things you need, not the things you think a 
company should have. 

3. You should make a profit in the first 
year: The odds are high you will not make a 
profit in the first year. When going from a sal- 
aried job to entrepreneurship, it'shardto give 
up the stability of a paycheck. But the first 
money you make will need to be reinvested 
back into the company. 

4, All activity is good activity: You 
need to be very selective in how you spend 
your time and resources. Too many entre- 
preneurs burn the candles at both ends, yet 
only move sideways. Don't say yes to every 
request that comes your way and especially 
requests to work for free. When considering 
each opportunity, think about how it fits into 
your overall game plan and priorities. 

5. It’s all about the product: Your goal 
should beto help your customer, not focus on 


> The odds are high you will not make a profit in the 
first year. When going from a salaried job to 


entrepreneurship, it’s hard 


to give up the stability 


of a paycheck. But the first money you make will 
need to be reinvested back into the company. 


aproduct, You might have developed the best 
productsince the wheel, butif customers are 
not excited by it, if they don’t need it, your 
chances of success become much diluted. 

6, Customers will find you: One of themost 
critical issues facing a startup is how to get the 
word out cost effectively. Customers won't just 
find you, especially at first. The methods that 
are most cost effective to successfully market 
your company will depend on the industry. You 
should always be networking. Some of the best 
opportunities find you because of the people you 
know and friends telling friends about you. 

7, Success is yours if you want it: Want- 
ing to be successful is not enough. It takes 
drive and tenacity to be successful with a 
startup, but it takes so much more. You have 


to be willing to putin the hours and become 
a jack of all trades, so to speak. It’s not for 
everyone, but for those willing to take the 
risks, the rewards are many. 

Launching a business is an uncertain, 
stress-inducing venture, but more small 
businesses actually succeed than fail in their 
first year. If you are ready, don't be afraid to 
take the plunge, but be conservative in your 
spending, aggressive in your marketing, and 
willing to adapt. . 


Andy Singer is the president of Singer Bwec- 
utive Development, a professional training 
and development company that helps opti- 
mize business performance of employees 
and executives. 





BIZ BOOKS 


Tips for building a one-week marketing campaign 


Jim Pawlak 


by Mark Satterfield (BenBella 
Books, $24.95). 

Many small business owners dont capi- 
talize on marketing’s brand-building oppor- 
tunities. Why not? Some are consumed with 
other aspects of their business. Some believe 
marketing campaigns require research- 
backed analytics and lack 
the time and deep pockets 
to do the research. Some 
confuse sales with market- 
ing. Regardless of their rea- 
sons, entrepreneurs need to 
understand that marketing 
coordinates four P’s (product, 
place, promotion, and price) 
needed to build and strengthen 
customerrelationships. Amar- 
keting system helps a business 
create the fifth P— profit. 

Satterfield’s one-week plan 
simplifies the process for busi- 
nesses and uses the Internet to 
maximize results: 

Day 1 — Create differentiation and cred- 
ibility by focusing on a niche market. When 
prospects believe you understand their prob- 
lemsandprovidesolutions, they'll check you 
cout. You can choose a niche by industry or 
enduser. Factorsto consider include market 
size, competition, growth potential and abil- 
ity toreach decision makers. 

Develop a story about why you're in the 
niche. Most often, the story relates to the 
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experience of the business owner; 
a_ been-there-experienced-that 
message garners attention. 

Day 2 — Create a free 

report offer that piques a 
prospect's interest. Put your- 
self in their position. Think 
about their headaches and 
information of value to 
them. Satterfield provides 
afill-in-the-blanks exercise 
that helps define prospects 
and their hot buttons. 
Once you identify the 
hot buttons, create a benefits offer that 
pushes them. Satterfield’s favorite format 
is the “Steps” model —Take these steps to 
.. Ideas: Talk about the consequences of 
ignoring a problem and introduce options 
for addressing it. Provide information on 
your approach to solving problems; include 
some case studies. 

Day 3 — Work with a website designer 
to develop a one-page website add-on spe- 
cifically for your free offer. The link to the 
offer should be prominently featured on 


FIBLD, 





> Create differentiation and credibility by focusing 
on a niche market. When prospects believe you 
understand their problems and provide solutions, 


they’ll check you out. 


your home page; the copy should highlight 
the offer’s relevance to prospects. Check 
out Satterfield's website, gentlerainmar- 
keting.com, to see how he teases prospects 
to provide their contact information in 
return for the report. An alternative option 
involves showing prospects a few excerpts 
of the report before asking them to opt in. 

Once a prospect opts in by providing 
contact information, the one-page web- 
site comes up. It should affirm their opt-in 
choice. Its content should contain a head- 
line and bullet points, which connect to the 
benefits in the report. Itshould close witha 
thank you and information on when they'll 
receive the information. 

Day 4 — Develop “drip” marketing mes- 
sages that follow the freebie at regular inter- 
vals. Satterfield uses a seven-message follow- 
upand provides templates for each message. 
‘The messages aren't a boldface sales pitch; 
they continue building credibility by being 
helpful and having a point of view. While you 
may be writing to one person, it’s likely that 
your email will be forwarded to others in the 
firm involved with the problem. 


Youneedanautorespondersystemtosend 
out the emails to prospects. It's essentially a 
database of contact information that allows 
youto personalize and send bulk email. Most 
contact management software packages have 
an autorespond feature. A $297 online source 
is autorespondermadness.com. 

Day 5 — Attract prospects to your web- 
site with pay-per-click (PPC) sponsored ads 
on search engines. Google, the 800-pound 
gorilla of Internet advertising, commands 
higher prices than Bing and Yahoo. 

All the sites use templates to walk you 
through the process creating ads using 
keywords; Satterfield uses Google's screen 
shots to explain each step of the process. 
He cites LinkedIn ads as a good source for 
B2B prospects. All sites involve bidding for 
ad placement. 

Valuable freebies: Register your book at 
theoneweekmarketingplan.com and receive 
the companion video series, ongoing tips, 
tactics and ideas. a 


Jim Pawlak is a nationally syndicated 
book reviewer. 
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Pictured (from left) are Penny Pritzker, U.S. Secretary of Commerce; Ross 
Garber, Shipman & Goodwin partner; Glenn Cunningham, Shipman & 
Goodwin partner, 


OF NOTE 


SHIPMAN & GOODWIN RECEIVES PRESIDENTIAL 
RECOGNITION FOR EXPORT WORK 


Hartford law firm Shipman & Goodwin was honored recently 
with the President's “E” Award for Export Service. Shipman was 

the only law firm to receive the award, which is the highest rec- 
ognition any U.S. entity can receive for supporting export activity. 


The ceremony took place at the U.S. Department of Commerce in 
Washington, D.C. U.S. Secretary of Commerce Penny Pritzker 
presented the award to Shipman & Goodwin partners Ross H. 
Garber and Glenn M. Cunningham in recognition of the firm's 
significant contributions to increasing U.S. exports. 


S/L/A/M AWARDED FOR DESIGN 
OF BELIMO AMERICAS’ BUILDING 


Belimo Americ 
in Danbury. 


new 195,000 square-foot North American headquarters 


Glastonbury-based The S/L/A/M Collaborative Inc. was recently 
honored with an American Institute of Architects Connecticut 
Business Award for its design of Belimo Americas’ new 195,000 
‘square-foot North American headquarters in Danbury. 


The building comprises 129,000 square feet of logistics and manu- 
facturing space, 15,000 square feet of test labs, and 51,000 square 
feet of office space. Belimo is a Swiss-owned company that designs, 
manufactures and distributes actuators and valves. 


The award acknowledges projects that enhance the built environ- 
ment and achieve business goals, such as growth, branding identity, 
or future positioning. 


CIGNA VP WINS CASE IN POINT PLATINUM AWARD 


Beth Chiappetta, vice president of 
operations at Cigna, eamed the high- 
est honor for Case/Care Manager 
Leadership at the sixth annual Case in 
Point Platinum Awards, which recog- 
nize the most successful and innova- 
tive case management programs and 
people who help improve health care 
across the care continuum. 


Chiappetta leads Cigna’ clinical team 
supporting its disability benefits unit. 
She was recognized for her leadership and creativity that enables 
Cigna’s clinical staff to help customers return to work and to life after 
a disabling injury or iliness. 





Beth Chiappetta 


Please Note: All electronic submissions for Accolades should be 
‘sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal's Accolades Page, please visit 
www.HartfordBusiness.com. 
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CT CONVENTION & SPORTS BUREAU HONORS SIX RESIDENTS 


D> The Connecticut Convention & Sports Bureau presented its “2015 Bring It Home Awards” to six state residents for their contributions to 
making Connecticut a successful meetings, convention and sports events destination. The presentations were made at the recent Connecticut 
Governor's Conference on Tourism at the Connecticut Convention Center. Winners included John V. Bazzano, the city of Hartford's town and city 
clerk; Patricia Patusky, director and superintendent of recreation for the town of Stratford's recreation department; Chief James P. Wardwell 
and Sergeant Adam Rembisz of the New Britain Police; Stacey Stachow, museum store manager at the Wadsworth Atheneum Museum of Art; 
and Don Westfall, general manager of Connecticut Sportsplex in North Branford. 







FARMINGTON BANK HOSTS JUNIOR ACHIEVEMENT CAREER WAI 
=] i ab) =z 


— ‘ie 
D> Robert Bruzas, a personal banker at Farmington Bank (standing, right) discusses the links between academic subjects and actual workplace 
skills wth West Hartford students from Hall and Conard high schools during the bank's second annual JA Career Walk. The Career Walk, 
organized by Junior Achievement and several businesses in West Hartford Center, provided students a glimpse into the real world of business 
Tightin their hometowns. This was the second consecutive year that Farmington Bank's West Hartford Center branch hosted students 
participating in the JA Career Walk. 





D> Robinson+-Cole’s construction 
group recently joined Hartford 
Area Habitat for Humanity to 
build an East Hartford home. 
The team buitt steps to the 
front and back of the house, 
added lattice work around the 
front porch, and painted 
inside. Robinson+Cole's 
construction group consists of 
litigators and transactional 
attomeys who have worked 
on all types of construction 
projects including commercial 
and industrial buildings, 
educational facilities, 
healthcare facilities, multi- 
family residences, hospitality, 
environmental remediation, 
roads, bridges, power and 
infrastructure projects. 
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For 30 years, people throughout New England have relied on LIFE STAR and its stellar 
flight crew to swiftly and safely connect them with critical care. Since its launch in 1985, 
LIFE STAR has transported more than 30,000 people and saved tens of thousands of 
lives. Please join us as we salute LIFE STAR on its 30th anniversary. We look forward, 
and skyward, to many more years of serving those who need us most. 


Le | 
Hartford fu 
Hospital 


www.hartfordhospital.org/lifestar Connect to healthier.™ 
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